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Forward-Looking Statements

Certain statements in this presentation are “forward-looking statements.” These statements relate to future events or the Company’s future financial performance and involve known
and unknown risks, uncertainties and other factors that may cause the actual results, levels of activity, performance or achievements of the Company or its industry to be materially
different from those expressed or implied by any forward-looking statements. In some cases, forward-looking statements can be identified by terminology such as “may,” “will,”
“could,” “*would,” “should,” “expect,” “forecast,” “plan,” “anticipate,” “intend,” “believe,” “estimate,” “predict,” “potential” or the negative of those terms or other comparable terminology.
The Company has based these forward-looking statements on its current expectations, assumptions, estimates and projections. While the Company believes these expectations,
assumptions, estimates and projections are reasonable, such forward-looking statements are only predictions and involve known and unknown risks and uncertainties, many of
which are beyond the Company’s control, including: the effect of the novel coronavirus (COVID-19) pandemic and the associated supply chain impacts on the Company’s business;
general economic, credit, and market conditions; future impairment charges; customer acceptance of new products; competition from other industry participants, some of whom have
greater marketing resources or larger market shares in certain product categories than the Company does; pricing pressures from customers and consumers; resolution of uncertain
tax positions, including the Company’s appeal of the draft and final Notices of Proposed Assessment ("NOPAs") issued by the U.S. Internal Revenue Service and the impact that an
adverse result in any such proceedings would have on operating results, cash flows, and liquidity; pending and potential third-party claims and litigation, including litigation relating to
the Company’s restatement of previously-filed financial information, and litigation relating to uncertain tax positions, including the NOPAs: potential impacts of ongoing or future
government investigations and regulatory initiatives; potential costs and reputational impact of product recalls or sales halts; the impact of tax reform legislation and healthcare
policy; the timing, amount and cost of any share repurchases; fluctuations in currency exchange rates and interest rates; the Company’s ability to achieve the benefits expected from
the sale of its Rx business, the risk that potential costs or liabilities incurred or retained in connection with that transaction may exceed the Company’s estimates or adversely affect
the Company’s business or operations; the consummation and success of the proposed acquisition of HRA and the ability to achieve the expected benefits thereof, including the risk
that the parties fail to obtain the required regulatory approvals or to fulfill the other conditions to closing on the expected timeframe or at all, the occurrence of any other event,
change or circumstance that could delay the transaction or result in the termination of the securities sale agreement or the risks that the Company’s synergy estimates are inaccurate
or that the Company faces higher than anticipated integration or other costs in connection with the proposed acquisition; the consummation and success of other announced and
unannounced acquisitions or dispositions, and the Company’s ability to realize the desired benefits thereof, and the Company’s ability to execute and achieve the desired benefits of
announced cost-reduction efforts and strategic and other initiatives. An adverse result with respect to the Company’s appeal of any material outstanding tax assessments or pending
litigation, including securities or drug pricing matters, could ultimately require the use of corporate assets to pay such assessments, damages from third-party claims, and related
interest and/or penalties, and any such use of corporate assets would limit the assets available for other corporate purposes. These and other important factors, including those
discussed under “Risk Factors” in the Company’s Form 10-K for the year ended December 31, 2020, as well as the Company’s subsequent filings with the United States Securities
and Exchange Commission, may cause actual results, performance or achievements to differ matenally from those expressed or implied by these forward-looking statements. The
forward-looking statements in this press release are made only as of the date hereof, and unless otherwise required by applicable securities laws, the Company disclaims any
intention or obligation to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise.

Non-GAAP Measures: This presentation contains Non-GAAP measures. The reconciliation of those measures to the most comparable GAAP measures are included at the end of
this presentation.
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Perrigo Recently Completed a Massive 3-Year Strategic
Transformation to Re-Position the Company to Consumer Self-Care

5

Portfolio Reconfigured

4l

Businesses Revitalized
& Returned to Growth

.

» Sold Generic Rx

» Selling Latin America Ops.
» Sold Rosemont Rx

* Sold Animal Health

* Closed India R&D

Uncertainty
Reduced

* Buying HRA Pharma

* Bought Ranir Oral Care
* Bought Dr. Fresh

* Bought Steripod®

* Bought Prevacid®

* Bought E. Europe Skin-Care
Products

* Bought Dexsil® Brand in EU
* Invested in Kazmira (CBD)

3
. 1 Net sales excluding divesied businesses and curency. See attached Appendix for reconciliation of Adjusted (Non-GAAPR)

. 4

Built $500MM New Product
Pipeline

Launched >$300M in Total
Consumer NP’s in '19 & '20

Invested $130M+inIT &
Infrastructure

Mgmt team significantly
strengthened

Delivering $100M Cost Savings
Improved Service from 70% to
90%+ before disruption

Built Strong e-Comm Platform
Installed Business Intelligence
Capabilities

Delivered 2018-2020 Net Sales’
CAGR of +7.2% compared to 2015-
2018 CAGR of +0.5%

Poised to Build Value

V

Irish Tax NOA favorably settled
Athena IRS case to MAP.
Strengthened Cyber Security

Divested Most Volatile
Businesses

Strengthened Governance -
ESG, D&l

Awarded ~$400M from sellers of
Omega Pharma

Proven ability to adapt to
COVID-era challenges

.

Perrigo is a Focused Self-Care
CPG Company

Major Overhang Eliminated

31517 Growth Commitment
Benchmarks to Top Tier CPG
Companies

Best-in-class Partner for
Traditional and Ecommerce
Retailers

Unique Combination of Science
and Consumer Insights

Steady Stream of Innovation

HRA Acquisition to Add Scale
And Significantly Advance Self-
Care Leadership Position

Perrigo



Perrigo Has Emerged as a Leading Global CPG Self-Care Company

Perrigo is uniquely positioned with brand/value and store brand offerings on multiple continents, with the
pending HRA Pharma acquisition bolstering global scale and growth opportunities

HRA Brand

Offerings
(expected close in 1H:2022)

Brand Store Brand
Offerings Offerings
Extensive regulatory, distribution & sales Global leader on curation & growth of
Competitive infrastructure to drive well-known local customer’s own-brand self-care
Position brands across Europe and value brands portfolios; Regulatory strength
in North America supports "First-to-File” goal

Sales by 70% Europe 95% North America
Geography' 30% North America 5% Europe

Leading consumer OTC brands with

#1 market positions with sizable line

extension and geographic
expansion opportunities

Primarily Europe & North
America

Market

Position

Leading regional brands

Leading provider of
across Europe; uniquely

self-care products sold
positioned brands in fo consumers via store
North America brands
n 1. Rounded trailing twelve months ending Q3 2021 Reported (GAAP amounis

N
-

Leading and growing
brands in blister, scare
care and women'’s

emergency contraception

Perrigo
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And is a Top Player in the Global Self-Care Industry,
Amidst a New Backdrop of Public Consumer Peers

Top Global Consumer Health Marketers Potential New Independent Consumer Companies
Consumer Health Revenues ($ Billion)

(30) © IE— G W il

New Consumer Health Company

¢ T e Expected to Complete Separation in
@

18 to 24 Months

\) — Y | Standalone CHC on track to be

I
|
|
|
|
|
i ., SANOF] in place end of 2022
: Science
S
I SAN-OFI---------_--_- »
: r > ) _ HRA I oK Separation on track for mid-2022
: Pharma 1
| --—————————————-
: @ B -
|
! A (©) Other potential future stand-alone
I BAYER . >
G) reckitt consumer businesses
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Self-Care is a Massive Market with Strong Forecasted Growth,
Including in Our Core OTC Markets...

Forecasted U.S. and E.U. Total OTC Market
Growth (CAGR)?

.

Total Addressable Self-Care Market!

. 5.0%

4.1%
4.0% 3.5%
3.0% 4% 3.4%
21%
| 2.0% —
0% 1.3%
0.0%
0.0%
2021 (F) 2022 (F) 2025 (F) 2030 (F)
-1.0%
—e—U.S. —e—Europe

o
7 1. Source: IR! Perrl o
2 Nicholas Hall U.S. and E.U. market forecasts



...\Where Perrigo has a Meaningful Presence in Sizable and
Growing Global Categories...

Global OTC( g:gvvztgz %A% :::-Category‘ % 3:, zgmgo Ma(r;g;f;ize
Emergency Conraception” | h'xhxh MIMIIIEITEEE_—-_ - NN b - s1B

A

/\
ol
4 \

HRA Pharma provides access

pain & Sieep Acs | ¢ olesdng Emergency | 5% 5333
Contraception brands

Skincare & Personal Hygiene
(Dermatologicals) _ 2.7% 13% $178
wutrion” | 2 7 0% 508
Digestive Health ||| G 2 7 12% $568
Healthy Lifestyle” ([ G 252 13% $10B

Upper Repiratory : o
(Cough, Cold, Allergy) - 0.9% 18% $

Bl
1. Source: Euromonitor. Percent of Pemgo portiolio calculated using CY 2020 results errl O
Note: Healthy Lifestyle includes Smoking Cessation Aids, Weight Loss Supplements and Slimming Teas; Nutrition includes Milk Formuia and Supplement Nutntion Drinks y—




...And is an Established Leader, Particularly in the U.S.

U.S. OTC Market Share Leaders’ U.S. OTC Volume Share Leaders'

(Retail Revenue; $ Billions) (Sales Violume; Units in Billions)
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1. Source: IRI U.S. - Muiti Outlet, 52-weeks ending 11-28-21, OTC includes Cough, Cold, Alfergy, Total Pain, Digestive Health, NRT, Skin Personal Wellness, Sieep/Stimuiants




Growth Will Continue to Come From Our 5 Core Self-Care Platforms,
Representing $2.3B in Revenue Opportunities

Value of Each
Share Point to $346M

Perrigo®

Adjacent Expansion
into Major White Space

Commentary d
aps

15%

9%

$72M

Geographic
Expansion and
Market Penetration

15%

13%

$32M

Growth Through
Adjacent Expansion

Core OTC? Oral Care2 NRT Science-Based
Naturals

63% nNrT

0.7% Total Tobacco

10%

$16M nrr
$900M Total Tobacco

Growth Through
Innovation with
Broader Appeal to
Smokers

<1%

10%

$6M

Geographic Expansion
and Innovation in
Europe and New

Categories in the U.S.

Perrigo



Driven by Innovation Across All 5 Platforms

nicotine
lozenge

T s Plackers
Plackers tcocmocs
== COMPOSTABLE

Perrigo




And Providing Society with Self-Care Products that are Accessible,
Affordable, Reliable and Sustainable

ACCESSIBILITY AFFORDABILITY RELIABILITY SUSTAINABILITY
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Our OTC Medicines Each $1 spent on OTC Our relentless focus on Our OTC Medicines are
provides expanded medicines saves more quality allows for OTC made with acknowledging
access to 27 million than $7 for the U.S. Medicines that are safe that carbon emissions and
U.S. consumers and healthcare system. and effective in treating climate change continue
millions more in the E.U. many ailments. to be one of human kind’s

While each €1 spent on greatest concerns.

OTC medicines saves

nearly €7 for the E.U.

healthcare system.

Perrigo
Sources: CHPA "Value of OTC Medicines to the U.S. Heslthcare System”; AESGP "Annual Meeting, Day 1: Life After COVID-19, The Value of Sel-Care and MDR Implementation.” ’\E__




While also Prioritizing Diversity, Equity & Inclusion and
Community Engagement Where We Work and Live

Diversity, Equity
& Inclusion

Community
Engagement
& Giving

Our Strategy Focuses
on Three Key Areas:

Education & awareness
« Talent practices
» Governance & metrics

Perrigo Foundation focused
on three strategic areas:

» Healthcare
» Education
« Supporting the underserved

com/making-impact-consumers-markets-we-serve
v 2020

13 Source: Permigo 2021 CSR report: hitps.//www.permigo.c
DE&I dats as of June 2021; community giving data for CY 2020

' A a0
49% 51% 35
Female Female Countries
Representation Hires
8 O -
aith 4 A a
22% 24% 40%
U.S. People of Color U.S. People of Board of Directors are
Representation Color Hires Women or People of Color
$252K
Associate
Donation
$1.8M Mafching $3.3M

Healthcare and
COVID-19 Donations

$1.05M

Education Cash
Donations

$305K

Scholarships

Cash Donations

$2.9M

Product Donations

316

Number of Grants

Perri;




Perrigo is Delivering on Our ESG and Sustainability Goals

Sustainable
Operations

—

2026 Operational Goals:

* 100% renewable electricity

* 15% reduction in CO?2
emissions

* 10% reduction in energy,
water & waste (2020 baseline)

UN Sustainable Development

Goals Committed to:

» Goal 12 — responsible
production

* Goal 13 — climate impact

ESG Reporting Frameworks:
« CDP, DJSI, SASB and
TCFD

Packaging &
Product Sustainability

D 4

2025 Packaging Goals:

Partnerships & Aligned Standards
* The Ellen MacArthur Foundation

80-100% recyclable, reusable or
compostable

20-30% PCR (where regulations
allow)

Removal of PVC from all
packaging

All paper pkg to come from a
certified sustainable source
Annual reduction in packaging
material weight, notably plastic

UN SDG - Goal 12 & 13

How2Recycle, Supply Shift &
THESIS

Responsible
Supply Chain

—

Supply Chain Programs and

Goals:

» Ethical & social compliance
auditing & zero tolerance
for human rights abuse

* 100% certified sustainable
palm oil

» Supplier engagement and
scorecards




Transformation Investments Delivered Topline Growth Objectives,
Despite COVID-19 Headwinds in 2021 (Cough/Cold & Supply Chain)

Investments in Business Perrigo Net Sales Q3 YTD 2019-2021
(ex. currency)
Manufacturing Business
Capacity Intelligence CAGR 2019-2021
Research & E-commerce
Development Platform
Enhanced '
Service Levels | Infrastrucfure Total Perrigo +3%
i . Talent
Sustainability Management
Q3:19YTD Q3:20 YTD Q3:21 YTD

Pe : O
See sttached Appendix for reconciliation of Adjusted (Non-GAARP) to Reported (GAAF) amounts rrl




Importantly, Cough/Cold is Rebounding and Q4:21/Q1:22 lliness is
Projected to Be Well Above Prior Year Levels

Weekly U.S. Total Influenza Like lliness Incidence*

o I ) 2019/2020 - 2020/2021 om?021/2022 e 3 SEASON AVG (2016/2017, 2017/2018 & 2018/2019)
8M

™ Most recent +728% vs YA;

6M -71% vs 2 YA;

5M +2% vs 3-YR AVG. ex-COVID
AM (2016/17, 2017/18 & 2018/19)
M seagenrt o T
0-Q W R .2 Lo MBS R U
MR 8 B R et DL 0 . e, el
M ——————iibidi P R touesceonenabehetecnseeesessseseseseshusnesnsbiiiiEeNatesesscenss s tlitacunnstiinrNEREnossesssqy L
8/14/2021 9/14/2021 10/14/2021 11/14/2021 12/14/2021 1/14/2022 2/14/2022 3/14/2022 4/14/2022 5/14/2022 6/14/2022 7/14/2022
Q4 2021 Q1 2022
ILLNESS PROJECTION ILLNESS PROJECTION ‘
Vs. Q4 2020 Vs. Q4 3-Yr. Avg. Vs. Q1 2021 Vs. Q1 3-Yr. Avg.
T (2017/2018/2019) Yo +36% (2017/2018/2019)
+14% +21%
s =
= = B
- I
-20% 339 -29%, -25%
LOW MID HIGH LOW MID HIGH LOW MID HIGH LOW MID HIGH

I er I o
* Source. IQVIA FAN dats ending 12/25/21 — adult & child; IQVIA FAN projections rl




And Corrective Supply Chain Actions in CSCA Increased Q4 2021
Daily Shipment Average, Albeit at a Higher Cost

Outsourced specific product
lines to a third-party provider

Added regional carriers for
challenging shipping lanes

Hired additional distribution
personnel

Lengthened Material Purchasing
Lead-Times

)

CSCA Average Daily Shipments Q3/Q4 2021

/ +12%

Q3 Avg. Q4 Avg.

Perrigo



Notably, the Acquisition of HRA Pharma Would be Immediately &
Significantly Accretive; Deal Remains On-Track for 1H:2022 Close

HRA Pharma Acquisition Highlights’

Leading Brands in Growing

Categories

Wound Care #1 in foot care on
blister treatments and
@mpeed #2 in cold sore in
Europe
Women’s Health
, Undisputed category
elaOne leader in emergency
S contraception in
NORLEVO E o
Scar Care #1 Doctor &
Pharmacist
MEDERMA recommended brand
intheU.S.

Rare Disease

C | Metopirone®

Focus on Cushing
syndrome and
adrenocortical

carcinoma

Katoconazole HRA

" Lysodren’

Baced on

Compeed® & ellaOne®
will be #1 & #3 Perrigo
Brands in Europe

Significant Geographic
Expansion & Rx-to-OTC
Switch Opportunities

Consistent Double-Digit
Topline Growth

Expected to Add ~$1.00 in
Adj. EPS in 2023; ~50%
Accretion to Expected
2021 Adj. EPS?

Augments Scale & Growth Large Operating Synergies

= Expect greater than €30M
in Synergies by 2023

= Based on Optimized
Overlapping Fixed Cost
Infrastructure

Logistics,
Selling &

Fixed Cost

Marketing Inftrastructure

Activities




CSCA Adjusted Gross Margin Outlook As We See it Today;

Headwinds Expected to Ease in 2H:2022

CSCA Adjusted Gross Margin Drivers

1H:2022 vs. 2H:2022 vs.
1H:2021 2H:2021
Base Continued execution on Self-Care
Volume/Mix ' ' strategy & gradual supply chain
& Pricing 3 recovery
Sales Accounting : : :
. No Structural change, will lap impact in
to Divested Rx It 2H:2022
Business i 7 ]! G
L Rebound in cough/cold season will
Products l ' improve productivity
et Pricing actions in place to offset
Cor:‘.ts ' material & freight inflation; supply
chain showing improvement
HRA No Acquisition expected to close in
Acquisition Impact 1H:2022

2022 Adj. GM
Expected to be
Relatively Flat to
2021 with 2H>1H,

excluding HRA

Perrigo



The Path Ahead is Clear...

We are excited about the opportunities over the next few years, while
planning pragmatically given the challenges in the current environment

Key Drivers for 2022/23

Continued

Execufion Cough/Cold
on Self-Care Rl::;:(rgt
Strategy ry
Continued Highly
Supply Accretive
Chain HRA Pharma
Remediation  Acquisition

CSCA
Margin
Recovery

Deliver
Guidance

External
Logistics/supply chain recovery

v
v" Labor shortages and wage increases
v

Material and freight inflation
v FX
Internal
v" NPD launch delays

v" Loss of market share due to pricing

|
|
|
i
|

External

Quicker cough/cold recovery !
I

v
v" Material/freight cost reductions

Internal

v Pricing actions

v Productivity improvements

v Increase in market share from

competitive takeaway

Perrigo



The Future is Bright!

v" Focused, Pure-Play Consumer Self-
Care Company in Growing
Categories

v" COVID-19 and Supply Chain-Related
Impacts are Temporary

v" Margins Expected to Improve in
2H:2022

v" On-Track to Close Highly Accretive
HRA Transaction by 1H:2022,
Accelerating Growth, Margins and

W6 PHYSIOMER
g o>

COLDREX

s =]

allergy relief gm

.....

Earnings

v' Best-in-Class Partner for Traditional

and Online Retailers






TABLE |
PERRIGO COMPANY PLC

RECONCILIATION OF NON-GAAP MEASURES
ADJUSTED NET SALES GROWTH - SELECTED

SEGMENTS
(in millions)
(unaudited)
Adjusted Net Sales - Constant Currency
Twelve Months Ended
Adjusted Constant
December 31, December 31, December 31, December 31, Cu 2015-2018
2015 2016 2017 2018 2015-2018 Change &GR
Consolidated Continuing Operations
Reported Net Sales S 3845 S 4087 § 3836 § 3811 § (34) (0.3)%
Sales related to VMS business (162) (110) — —
Sales related to CSCI exited businesses!"! (229) (242) (32) —
Pro-forma Omega''/? 260 — —_ —
Pro-forma other acquisition' " 86 - - -
Sales related to Animal Health (154) (144) (141) (94)
Sales related to Infant foods (29) (34) (32) (34)
Sales related fo Rosemont Pharmaceuticals business'! (64) (66) (60) (57)
Sales related to Nordics'!! (1 (11) (13) (15)
FX impact " 19 39 31 —
Adjusted Net Sales - Constant Currency S 351 S 3519 S 3589 S 3611 § 50 0.5%
(1) Converted 2015-2017 and adjustments made in currencies other than USD at 2018 average FX rate for comparable presentation to 2018.
(2) Omega acquired 3/31/2015; annualized 2015 for comparable presentation to 2013.
(3) Includes GlaxoSmithKline Consumer Healthcare product portfolio and Naturwohl Pharma GmbH acquired in September 2015; annualized 2015 for comparable presentation to 2018,
Adjusted Net Sales - Constant Currency
Twelve Months Ended
Adjusted Constant
December 31, December 31, December 31, Currency 2018-2020
2018 2019 2020 2018-2020 Change CAGR
Consolidated Continuing Operations
Reported Net Sales $ 3811 § 3870 % 4088 § 277 3.6%
Sales related to Animal Health (94) (44) —
Sales related to Infant foods (34) (6) —
Sales related to Rosemont Pharmaceuticals business'” (57) (53) (29)
Sales related to Nordics'" (15) (13) =
FX impact '" S 84 a0
Adjusted Net Sales - Constant Currency s 3611 § 3838 § 4149 S 538 7.2%

(1) Converted 2019-2020 and adjustments made in currencies other than USD at 2018 average FX rate for comparable presentation to 2018.

Perrigo



TABLE Il

PERRIGO COMPANY PLC
RECONCILIATION OF NON-GAAP MEASURES
ADJUSTED CASH CONVERSION
APPENDIX (n milions)
(unaudited)
Twelve Months Ended
~December 31,  December 31,  December 31,  December 31,
2017 2018 2019 2020 Total
Operating Cash Flow $ 698.9 S 593.0 S 387.8 3 636.2 [ 2,315.9
Less: One time tax payments 742 — — — 742
Less: Restructuring 59.6 — — — 596
Less: Nasonex payment — 50.0 — —_ 50.0
Adjusted Operating Cash Flow 5 8327 $ 643.0 $ 387.8 S 636.2 $ 24997
Adjusted net income $ 702.7 $ 628.9 $ 5495 $ 552.2 $ 24333
Adjusted conversion 119 % 102 % 71 % 115 % 103 %

Perrigo



TABLE Il
PERRIGO COMPANY PLC
RECONCILIATION OF NON-GAAP MEASURES
ADJUSTED NET SALES CAGR

APPENDIX

(unaudited)
CAGR 2019 -
Nine Months Ended 2021
September 26, September 28,
October 2, 2021 2020 2019
Consumer Healthcare Americas reported net sales S 19570 $ 19922 § 1,777.2

Less: Currency 44 8.2 —_

Less: Cough Cold (132.5) (195.4) (194.2)

Net sales less Cough Cold and Currency $ 18289 § 18050 § 1,583.0 7%
Consumer Healthcare International reported net sales $ 1,076.8 §$ 1,0428 § 1,025.8

Less: Currency (52.9) 136 —

Less: Cough Cold (111.0) (151.0) (153.0)

Net sales less Cough Cold and Currency $ 9129 § 9054 § 87238 2%
Cough/Cold reported net sales $ 2435 § 3464 S 347.2 (16)%
Consolidated reported net sales $ 3,033.8 $ 3,0350 § 2,803.0

Less: Currency (48.5) 218 —

Net sales less Currency $ 29853 § 30568 § 2,803.0 3%

Perrigo



APPENDIX

Consolidated
Reported
As a % of reported net sales
Effectve tax rate
Pre-tax adjustments:
Amortization expense related primarily to acquired intangible assets
Acquisition and integration-related charges and contingent
consideration adjustments
Restructuring charges and other termination benefits
(Gain) loss on divestitures
Change in financial assets
Unusual litigation
Separation and reorganization expense
Impairment charges
Loss on early debt extinguishment
(Gain) Loss on investment securities
Non-GAAP tax adjustments®
Adjusted
As a % of reported net sales
Adjusted effective tax rate

RECONCILIATION OF NON-GAAP MEASURES

TABLE IV
PERRIGO COMPANY PLC

SELECTED CONSOLIDATED INFORMATION
(in millions, except per share amounts)
(unaudited)

Twelve Months Ended December 31, 2020

Restructuring, Interest,
Impairment Other, and Diluted
Charges, and Changein Income Net Earnings
Net Gross R&D DSG&A Other rating Operating Financial Tax Income (Loss) per
Sales Profit Expense Expense Income Income Assets Expense (Loss)™ Share
$ 50633 $18152 $ 1777 $1,1755 § 3466 $§ 1154 §$ 2648 §$ 132 § (1626) § (1.19)
35.9% 35% 232 % 68% 23% 52% 03% (3.2)%
(8.8)%

$ 1722 $ (1.5 $(1213) § — 2950 § - § — § 2950 S 215

28 - (9.8) (1.3) 138 — — 139 0.10

— — (0.1) (3.5) 36 — — 36 0.03

— — (0.8) 06 02 (20.8) — 210 0.15

— — — — — (95.3) — 953 089

— — (24.2) 44 19.8 — — 19.8 0.14

—_ —_ (1.1) —_ 13 —_ —_ 11 0.01

— — — (346.8) 3468 — — 3468 253

e - - — e (20.0) - 200 0.15

— — — — — (4.2) — 42 0.03
— — — —_ — — 105.9 (105.9) (0.77)

$196902 $ 1762 $10182 $ — 7958 $ 1245 $ 1181 $ 5522 § 402

39.3% 35% 201 % 15.7 % 25% 24% 109%
17.7%
luted a

Reported 136.1

Effect of dilution as reported amount was a loss, while adjusted amount was income*** 1.1

Adjusted 137.2

*The non-GAAP tax adjustments of $105.9 million are primarily due to: (1) $55.4 million of additional tax expense related to pre-tax non-GAAP adjustments calculated based upcn the applicable jurisdictions of
the pre-tax items, (2) removal of $51.5 million tax benefit related to valuation allowance releasesin the U.S, recorded in the fourth quarter of 2020, (3) removal of $15.9 million tax benefit related to U.S. CARES
Act retroactive adjustments to the 2018 and 2019 tax years recorded in the first quarter of 2020 and (4) removal of $18.1 million tax expense related to Base Erosion and Anti-Abuse Tax (BEAT) expense
resulting from the adoption of Section 163(j) interest expense limitation regulations recorded in the third quarter of 2020.
**Individual pre-tax line item adjustments have not been tax effected, as tax expense on these items are aggregated in the “Non-GAAP tax adjustments” line item.
***In the period of a net loss, reported diluted shares outstanding equal basic shares outstanding.



TABLEV
PERRIGO COMPANY PLC
RECONCILIATION OF NON-GAAP MEASURES
SELECTED CONSOLIDATED INFORMATION

A P P E N D |X (in millions, except per share amounts)

(unaudited)

Twelve Months Ended December 31,2019

Restructuring, Interest,
Impairment Other,and Diluted
Char and Changein Income Earnings
Net Gross R&D DSG&A Other rating Operating Financial Tax Net per
Consolidated Sales Profit Expense Expense Income ncome Assets Expense Income*™™* Share***
Reported $ 48374 $1,7733 § 1874 $1,1661 § 2150 $ 2048 § 338 § 249 § 1461 S 1.07
As a % of reported net sales 36.7 % 39% 241% 44% 42% 07% 05% 30%
Effective tax rate 146%
Pre-tax adjustments:
Amortization expense primarily related to acquired intangible assets s — $ 1919 § (04) S (119.0) $ — $ 3113 § - 3 — $ 3113 § 229
Acquisition and integration-related charges and contingent consideration
adjustments — 57 — (14.6) 1.3 19.0 — - 19.0 0.14
Operating results attributable to held-for-sale business® (24.1) (121) (0.5) (9.4) — (22 — — 22) (0.02)
Separation and reorganization expense — — — (17.9) — 179 —_— — 179 0.13
Asset Abandonment — — — — (7.1) 71 — — 71 0.05
Impairment charges - e o — (184.5) 1845 —_— — 1845 135
Unusual litigation — — — (27.2) — 27.2 - — 272 0.20
(Gain) Loss on investment securities — — — — —_ — (4.7) — 47 0.04
Restructuring charges and other termination benefits — — — — (26.3) 26.3 _— — 263 0.19
(Gain) loss on divestitures — — — 35 16 (5.1) 708 _— (76.0) (0.56)
Change in financial assets — — - — - — 221 — (22.1) (0.16)
Loss on early debt extinguishment - — — - B - (0.2) — 0.2 —
Ranitidine market withdrawal** 9.2 184 - - - 184 — — 184 0.14
Non-GAAP tax adjustments*** — — — — — — — 1129 (112.9) (0.83)
Adjusted $ 48225 819772 $ 1865 § 9815 § — $ 8092 $ 1219 § 1378 § 5495 § 403
As a % of adjusted net sales 41.0% 39% 204 % 16.8% 25% 29% 114%
Adjusted effective tax rate 200%

Reported 136.5
*Held-for-sale business includes our now divested animal health business.
**Ranitidine market withdrawal includes reversal of recorded returns and inventory write-downs.

***The non-GAAP tax adjustments are primarily due to: (1) $67.5 million tax effects of pretax non-GAAP adjustments that are calculated based upon the specific rate of the applicable jurisdiction of the pretax
items and (2) $43.8 million of valuation allowance releasesin the U.S, and Australia,

****Individual pre-tax line item adjustments have not been tax effected, as tax expense on these items are aggregated in the "Non-GAAP tax adjustments” line item.



TABLE VI
PERRIGO COMPANY PLC
RECONCILIATION OF NON-GAAP MEASURES
SELECTED CONSOLIDATED INFORMATION

A P P E N D IX (in millions, except per share amounts)

(unaudited)

Twelve Months Ended December 31, 2018

TRestructuring,
Impairment Interest,
Cha&s, and Other, and _
er Changein  Income Diluted
Net Gross R&D DSG&A Operating Operating Financial Tax Net Eamings
Consolidated Sales Profit Expense  Expense Income Income Assets Expense Income  per Share
Reported § 47317 S 18315 § 2186 § 11258 $ 2506 $ 2365 § (541) S 1596 § 1310 § 085
As 3 % of reported net sales 38.7% 456% 23.8% 5.0% (1.1)% 3.4% 2.8%
Effective tax rate 54.0%
Adjustments:
Amortization expense related primariy to acquired intangible asseats § 2087 $§ (10) § (1300) $ — § 3386 S - 8 — § 3388 § 244
Acguisition and integration-related charges and contingent
consideration adjustments - (50.0) - (6.8) 566 — — 56.6 0.4
Restructuring charges and other termination beneafits —_ —_ (74) (21.0) 284 — _ 224 0.21
Gain/Loss on divestitures - —_ 36 1.4 (5.0) (2.7) —_ (2.3) {0.02)
Miestone income related to royalty nghts - - — - - 3.0 — (3.0) (0.02)
Change in financial assets - - - - — 188.7 —_ (188.7) (1.38)
Unusual ktigation - - (2.2) - 3.2 - - 32 0.02
Separation and reorganzation expense — — (12.9) — 139 — — 129 0.10
Impairment charges —_ —_ — (224.4) 224 4 — — 2244 1.62
Losses on investment securities — — — — — (8.3) — 23 0.07
Non-GAAP tax adjustments® — — — — — — (17.5) 17.5 0.13
Adjusted $ 20382 $§ 1876 § 0740 S — § 8086 S 12566 S 1421 § 8280 § 455
As 3 % of reporied nat sales 43.1% 3.5% 20.6% 18.0% 2.7% 3.0% 13.3%
Effective tax rate 18.4%

Diluted weighted I tstandi
Reported 138.2

*The non-GAARP tax ac ustiments incuce the following: (1) $(42.5) milion net mpact ralated 1o valuation allowancas on ceferred tax assets commensurate win non-GAARP pre-tax measures and (2) 325.0 milion of

tax effects of pretax non-GAAP adjustments.
Perrigo*
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APPENDIX

TABLE VI
PERRIGO COMPANY PLC

RECONCILIATION OF NON-GAAP MEASURES
SELECTED CONSOLIDATED INFORMATION

(in millions, except per share amounts)

(unaudited)
Twelve Months Ended December 21, 2017
Interest,
lhstmctumg. %‘ “ S
Net Gross R&D DSG&A ou.e '&’mu Opem Income Tax Net  Earnin

Consolidated Sales Ptoﬁ_t Expense Exponu " 0 ng m Expmu lncov_m Shiﬁw

Reported S 33452 § 19795 § 1677 § 11455 § G‘l 1 S 598 : D 3181 S 1605 § 1196 S [T

As a % of regoned net sales 40.0% 34% 232% 121% 8.4% 32% 24%

Effectve tax rate 57.3%
Wwwmwwm;dmm‘ﬂhm $ -3 218 § (12 § (15 § -3 355 $ -3 - § 355 § 248
Acqus intagraton-related charges contingent

consderaton %m - {0.1) - 07 181 (18.9) - - (18.8) (0.13)
Operatng results for held-for-sale businesses® (20.7) (11.5) (41 (5.6) — (1.8) 13 — (3.1) (0.02)
Milestone income ralated 1o royalty rights - — - - B o 100 - (10.0) ©.00
impairment charges — — — — (47.5) 475 — — 4TE 033
Unusua! itigation — — — 20 — 0.0) — — 0.0) (0.08)
Restructuring charges and other termination benefis - - - - (81.0) §1.0 - - 81.0 043
Gainfloss on divestitures. - — — ©2) 233 (23.1) 1.7 - (288) (0.17)
Change in financial assets - - - - - (248 - 240 0.17
L0ss on early delt extinguishment — — — — . — (1352) — 1352 085
L0sS on hedges rélated 10 debt tender — — — — — — (59 — 59 004
Non-GAAP tax adjustmants™ — — — — — — — (18.9) 188 0.13

Adjusted k] 40255 8§ 21807 S 1824 § 10170 S - $ 10004 3 1851 § 1418 8§ 7027 $§ 483

As 3 % of adjusted net sales 445% 3% 207% 205% 34% 298% 12.3%

Effectve 13x rate 16.8%

Diluted ted 3 shares outsts

Eor Comparative Purposes™ Net Sales Reported 1428

Adjusted § 45255

Operating resuits sttributable to held-for-sale businesses Q1 and Q2

Adjusted

(34.9)

“=eldfor-zale usneszes incude the European spons brand 33 well 33 the Indiz and Izr3el AR tusnesses

**The non-GAAP tax adustimants
and other discrete tems: (3) 378.0 millon of 1ax effects

ludemefoﬂowng (1)5{972)m!honnetmpactrela:ed‘ovai.a‘.ronaﬂmumesOPdo‘enedmasse:soomnersura'emmnm-GuPpre{axmaswes (2} $(2.8) milion of tax effect related to sudit settiemeants
of pretax non-GAAP adjustments, including the sake of assets and. (4) 53.1 million of tax adjustments reiated 1o tax reform,

“YTD 2017 2custed nat sales adustmant made for Q7 and Q2 2077 made for Y70 2017 20ustad net 232z 2= for companzon purposes only 3nd doss rot changs any other pror yaar since the AR business was not held-for-sale during Q1 2nd

Q2 of 2017

Perrigo
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